
2013CF
THE CROWDFUNDING
INDUSTRY REPORT
MASSOLUTION.COM

This version is an excerpt only. To purchase a full version of the report,

please click here or visit www.crowdsourcing.org/research.

http://www.massolution.com
http://www.crowdsourcing.org/research
http://www.payloadz.com/go/?id=2113656


2

© massolution 2013, All rights reserved. Confidential.

Massolution provides you with a limited license to view and use this report subject to the 

terms contained herein. If you do not agree to the terms of this license agreement, you 

may not view or use this report and must immediately delete or destroy all copies of this 

report within your possession.

Massolution provides you with a limited, non-exclusive, personal, non-transferrable, 

and revocable license to view one copy of this report and to publish up to two charts 

contained within this report for non-commercial use. All published charts must contain a 

full citation to the report and a link to http://www.crowdsourcing.org/research. All other 

rights are reserved.

You are expressly prohibited from reproducing, creating derivative works of, distributing, 

publicly performing, publicly displaying, or transmitting the report in a manner not 

otherwise expressly allowed under these terms, including photocopying, forwarding, 

publishing, or providing the report to unlicensed users. You acknowledge and agree that 

all proprietary information contained within this report is the property, trade secrets, 

and confidential information of massolution. Please contact massolution directly with all 

inquiries concerning multiuser licenses or any other questions.

2013CF MASSOLUTION.COM

2013CF EXCERPT

http://www.massolution.com
http://www.massolution.com
http://www.massolution.com


33 2013CF MASSOLUTION.COM

1. Introduction   ............................................................................................ 6

a. Foreword   ................................................................................................... 7

b. Key Findings    ............................................................................................. 9

i. Highlights    ........................................................................................... 9

ii. Predictions    ........................................................................................ 9

iii. Key Messages    .................................................................................. 10

iv. Developments    ................................................................................. 11

c. About this Research    ................................................................................. 12

i. The 2013CF Industry Report   .............................................................. 12

ii. The Research Team    .......................................................................... 14

iii. About massolution   ........................................................................... 17

d. Crowdfunding Defined    ............................................................................ 18

i. Definition and Taxonomy   .................................................................. 18

ii. Crowdfunding Models   ...................................................................... 19

2. The 2012 Crowdfunding Market   .................................................. 21

a. Market Growth and Composition    ........................................................... 22

i. Crowdfunding World Map; Total Funds Raised   ................................ 23

ii. Growth by Crowdfunding Model   ...................................................... 25

iii. Predictions; Regions   ......................................................................... 27

iv. Predictions; Crowdfunding Models   ................................................. 29

b. Campaign Statistics   .................................................................................. 31

i. Campaigns Worldwide   ....................................................................... 32

ii. Crowdfunding Models   ...................................................................... 33

c. Success Rates   ............................................................................................ 35

i. Threshold-Pledge Systems   ................................................................ 36

ii. Funding Probabilities   ........................................................................ 38

iii. The Pledge vs. Pay Out Ratio   ........................................................... 39

d. Most Active Categories   ............................................................................. 40

i. Across all Models   ............................................................................... 41

ii. Financial vs. Non-Financial Return   ................................................... 43

iii. Individual Models   ............................................................................. 45

TABLE OF CONTENTS

The following is the Table of Contents from the full 2013CF Industry Report.

2013CF EXCERPT

http://www.massolution.com
http://www.massolution.com


44 2013CF MASSOLUTION.COM

3. Web 2.0 Financing  ................................................................................. 50

a. The Collaborative Web   .............................................................................. 51

b. Crowdfunding Dynamics   .......................................................................... 52

i. Introduction   ....................................................................................... 52

ii. Social Ties   .......................................................................................... 53

iii. Social Proof   ....................................................................................... 55

iv. Third-level Acceleration: Strong Ties, Weak Ties, & Beyond ............ 56

c. Legal Frameworks   ..................................................................................... 58

i. Global Overview   ................................................................................. 58

ii. Europe   ............................................................................................... 60

ii. USA   ..................................................................................................... 61

iv. Key Markets and Initiatives   ............................................................. 62

d. Direct Crowdfunding   ................................................................................ 66

i. Case Studies   ....................................................................................... 66

ii. Applicability   ....................................................................................... 68

iii. Costs and Benefits of CFPs   .............................................................. 68

4. Outlook  ........................................................................................................ 70

a. Emerging Crowdfunding Platforms   ......................................................... 71

i. A New World Map   .............................................................................. 72

ii. Niche Platforms   ................................................................................. 74

iii. Crowdfunding Models and Threshold-Pledge Systems   ................. 75

iv. Financial Backing   .............................................................................. 77

b. Capital Inflow   ............................................................................................ 78

i. Crowdsourcing Primer   ....................................................................... 79

ii. Capital Inflow Distribution   ............................................................... 80

c. Developments   ........................................................................................... 82

i. Industry Focus / Niche Platforms   ...................................................... 83

ii. Locavesting / Community Platforms   ................................................ 83

iii. Hybrid Platforms   .............................................................................. 85

iv. Enterprise Crowdfunding   ................................................................. 85

v. Crowdfunding Economic Development   ........................................... 86

vi. LIVE Crowdfunding   ........................................................................... 86

Appendix   ............................................................................................................... 87

Acknowledgments   ................................................................................................ 88

TABLE OF CONTENTS (CONT.)

The following is the Table of Contents from the full 2013CF Industry Report.

2013CF EXCERPT

http://www.massolution.com
http://www.massolution.com


SECTION OVERVIEW

• ACROSS THE MODELS

• FINANCIAL VS. 

NON-FINANCIAL 

CROWDFUNDING  

MODELS

• INDIVIDUAL MODELS

2013CF MASSOLUTION.COM

If you think that crowdfunding just means smaller companies that launch games 

and device projects on platforms like Kickstarter, think again. Crowdfunding has 

now emerged as a viable, scalable alternative to public and private finance. 

These developments have implications for how governments frame economic 

development programs, and leverage public investments.

Behind the scenes major, global companies are running the rule over crowdfunding 

as a way to leverage their innovation portfolios into the marketplace. Crowdfunding 

is helping enterprises interact with lead customers, and validate R&D outputs.

No financial institution can afford not to be informed about how crowdfunding is 

evolving across the world and providing new opportunities for banks, investment 

houses, and financial intermediaries.

We founded massolution in order to study and advise on how crowdfunding models 

are emerging in different parts of the world, impacting government policy, informing 

enterprise innovation, and changing the role of financial institutions. 

We hope you find our 2013CF Industry Report insightful and that you embrace how 

crowdfunding will change the way business is done.

Carl Esposti

CEO/Founder

Massolution and Crowdsourcing.org
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2012 was a year of acceleration for the crowdfunding markets! It was the year where 

crowdfunding platforms raised a total of $2.7bn compared with $1.5bn in 2011. In 

massolution’s 2012CF Industry Report, we predicted that the total funding volumes 

would reach $2.8bn; our forecast was therefore correct within a very low margin of 

error (~5%), and we can thus confirm that the global crowdfunding markets have 

accelerated from an annual growth of 64% in 2011 to an 81% growth in 2012. We 

are forecasting $5.1bn in total global funding volumes in 2013.

2012 was also the year where in January, the Elevation Dock became the first 

individual campaign to reach the $1m milestone. A few months later in April, Pebble 

Technology showed how to reach this milestone in only 28 hours; a campaign that 

resulted in over $10m total funds raised. 

It was also the year where attention shifted towards crowdfunding’s potential 

impact on entrepreneurial finance. Equity-based crowdfunding got the bulk of 

media attention in the US when the Jumpstart Our Business Startups Act (JOBS Act) 

was signed into law on April 5th. 

Since crowdfunding markets are nascent and the concept itself not broadly 

understood, discussions about its applicability and potential often strands in 

polemic narratives that contributes very limited (if any) value to the discussion. The 

2013CF Industry Report therefore provides clarity on the taxonomy for the industry.

In addition to this we have added a separate chapter, Web 2.0 Financing, to provide 

a deeper understanding of the very core of crowdfunding. Namely, capital formation 

on the collaborative web. We are grateful for eminent contributions of Bryan Zhang 

(Cambridge University), Dan Marom (The Hebrew University), Kristof De Buysere 

(Tilburg University), and Sean Carr (University of Virginia).

Kevin Berg Kartaszewicz-Grell, Ph.D.

Research Director (Crowdfunding), Massolution
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The 2012 worldwide crowdfunding volume reached $2.7bn raised from over 1m 

campaigns. Worldwide crowdfunding volumes grew 81% in 2012, which is an 

acceleration from the 64% growth in 2011.

Growth rates by region

Although crowdfunding offers a growing number of countries opportunities 

to access funds, North America and Europe raised much more capital than 

platforms in other regions.

• North American crowdfunding volumes grew 105% to $1.6bn.

• European crowdfunding volumes grew 65% to $945m.

• On average, all other markets grew close to 125%.

Growth rates by crowdfunding models

The growth in funding volumes was primarily driven by lending- and donation-

based crowdfunding, and by SME adoption of reward-based crowdfunding. The 

growth in lending volumes mainly stemmed from crowdfunded micro-loans 

and community-driven loans to local SMEs.

• Donations- and Reward-based crowdfunding grew 85% to $1.4bn.

• Lending-based crowdfunding grew 111% to $1.2bn.

• Equity-based crowdfunding grew 30% to $116m.
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THE 2013CF INDUSTRY REPORT

The 2013CF Industry Report provides a unique and in-depth analysis of the 

crowdfunding market trends and composition.

The 2013CF Industry Report is a research report that provides a unique and 

in-depth analysis of crowdfunding market trends and composition. The 

Crowdfunding Industry Survey, to which massolution received 308 high-quality 

responses, was conducted during the first six weeks of 2013 and resulted in the 

most comprehensive data collection on the worldwide crowdfunding market 

to date. Massolution has conducted significant follow-up research via other 

reliable channels to complete the profiling of the global crowdfunding industry.

The 2013CF Industry Report was made possible by the collective efforts of 

massolution’s research director Kevin Berg Kartaszewicz-Grell, senior analyst 

Maria Adamowicz, Francesco Schiavone (University of Naples), Sean Carr 

(University of Virginia), Kristof De Buysere (Tilburg University), Dan Marom 

(The Hebrew University), Bryan Zhang (Cambridge University), Tim Haverkamp 

(Regional Analyst), Jia Qiao (Regional Analyst), and David Shin (Regional Analyst). 

Massolution™ is a unique research and advisory firm specializing in the 

crowdsourcing and crowdfunding industries, and helping to write the guidelines 

for a new way to do and fund business. Massolution works with governments, 

institutions and enterprises in the design and implementation of crowdsourcing 

and crowdfunding business models that drive improved business performance, 

product and service innovation, enhanced levels of customer engagement, and 

the formation of new sources of capital. Massolution also operates the industry 

website www.crowdsourcing.org. More information at www.massolution.com.
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